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The Wisconsin Aviation Hall of Fame is a non-profit 
membership organization with a mission to collect and  

preserve the history of aviation in Wisconsin, recognize those 
who made that history, inform others of it, and promote  

aviation education for future generations.  
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Discover the remarkable 
story of Dan Silvers, a Wis-
consin aviator whose pas-
sion for flying has evolved 
into a mission of compas-
sion. From the cockpit of his 
Cessna 182 where he con-
ducts public benefit flights, 
Dan's journey is a testa-
ment to the transformative 
influence of aviation and the 
generosity of his heart. 
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attend? What is gained except to be present for the person or 
people being honored? 
 Ceremonies can strengthen social bonds by bringing peo-
ple together to celebrate or honor individuals. They can rein-
force values, traditions, and cultural practices, providing a sense 
of continuity and belonging. And theyôre meaningful for indi-
viduals, as they offer a moment to reflect on their journey, ac-
complishments, and the support of others. While the tangible 
benefits of ceremonies may vary, their symbolic and social sig-
nificance can be profound. In the rear-view mirror sat my 13-
year-old boy looking quietly out the window. I couldnôt help but 
wonder how ceremonies might inspire our next generation of 
leaders.  
 Pulling in the driveway I realized that ceremonies, and this 
one in particular for me, are a chance to witness a moment in 
history. These are events which are not only performed but rec-
orded in history books. At some point in the future, someone 
will research and reference the events we are privileged to have 
attended.  
 Whatôs in a ceremony? A seat at the table of history and an 
opportunity to inspire the future.  

PRESIDENTôS MESSAGE 

Whatôs in a Ceremony? 
 

By WAHF President Kurt Stanich 

ñBrigadier General David W. May, Deputy Adjutant General 
for Air and Commander of the Wisconsin Air National Guard 
requests the pleasure of your company for a Change of Com-
mand Ceremony at which Colonel Adria P. Zuccaro will relin-
quish command of the 128th Air Refueling Wing to Colonel 
Charles C. Merkel.ò 
 Thatôs not an invitation you politely decline! We presented 
our IDs to the gate guards (my son, Oliver, got to use his Civil 
Air Patrol ID for the first time), walked into the huge hangar 
and were warmly greeted by a sharp non-commissioned officer 
in full Class A dress uniform. After exchanging greetings with a 
few familiar faces, we were seated among other civilian and 
military guests.  
 The stage setup was impressive. An enormous, floor to 
ceiling American flag hung as a backdrop to the five-piece Ar-
my brass band playing an array of familiar patriotic songs. Sur-
rounding the seating area stood the entire 128th Air Refueling 
Wing in their camouflage utility uniform. I was reminded of 
many hours standing in similar formations. I felt their pain. 
 Promptly at 2:00pm, the narrating Lieutenant began the 
ceremony with introductions of distinguished guests revealing 
not only the attendance of top-ranking military leaders, but also 
four former 128th Air Refueling Wing commanders. The pres-
ence of such a dedicated and rich command history in the room 
was impressive. 
 Following General Mayôs remarks, we heard from both 
outgoing Colonel Zuccaro and incoming Colonel Merkel. Their 
love of service and appreciation for the airmen and the commu-
nity they work for were very apparent. It was obvious why both 
were chosen for their roles.  
 The Change of Command tradition dates to Roman times 
when Legion commanders would exchange batons in front of 
their men visually signifying who would be leading them into 
battle that day. Late in the 18th century, the United States Conti-
nental Army instituted the tradition which has been a military 
staple ever since.  
 Driving home, I thought back to the myriad of ceremonies 
Iôve been part of or invited to from changes of command to re-
tirement ceremonies to Scout courts of awards. All of them Iôve 
been happy to attend and honored to have been invited. Exiting 
the interstate I wondered whatôs in a ceremony anyway? Why 



 

 
2 Forward in Flight ð Quarterly Magazine of the Wisconsin Aviation Hall of Fame 

GOLDEN AGEïKELCH AVIATION MUSEUM 

Earning Their Keep 
The Aviation Evolution of Parker Pen  
 
By Michael John Jaeger, Volunteer, Kelch Aviation Museum  
What does dropping pens out of an air-
plane in Europe in the 1930s have to do 
with the history of aviation in southern 
Wisconsin? I invite you to read on for 
some thoughts.  
 The Kelch Aviation Museum, 
where Iôm a volunteer, focuses on avia-
tion of the 1920s and 30s. Iôm continuing 
to learn more about this period via differ-
ent avenues, including searching old avi-
ation magazines for interesting news and 
insights. And Iôve written some blog 
posts for the museum about things Iôve 
learned.  
 One of my blogs looked at the U.S. 
Air Mail system in the early 1920s. Air 
mail was one of the significant commer-
cial forces aiding the early development 
of aviation. We use air mail to tell many 
important stories about the development 
of early aviation. At this time there were 
few uses for airplanes outside the military 
realm. Another writeup highlighted how 
magazines portrayed other ways airplanes 
were starting to ñearn their keepò in 
1922, then later in 1932. While my origi-
nal blog was looking back 100 and 90 
years, it has grown to 102 and 92 years 
for this current article.  
 
1922: Selling by Airplane 
The February 6, 1922, issue of Aviation 
(a precursor to the current Aviation Week 
and Space Technology magazine) in-
cludes an article on ñSelling by Air-
plane.ò A New York company, Aerial 
Sales Services, Inc., is highlighted for 
boosting manufacturers' sales through 
aviation demonstrations and advertising. 
 Demonstrating manufactured prod-
ucts is an interesting component to this 
companyôs approach. It argues that ñwhat 
works well on an airplane is sure to func-
tion well on the ground.ò Therefore, it 
features a clientsô product in the aviation 
setting, helping to build confidence in the 
product. For example, a clock intended to 
be used in cars was demonstrated on an 
airplane, and in ñrecent altitude tests it 
was proven that this clock withstands 
vibration, climatic changes, and other 
experiments, which an airplane can inflict 
upon an innocent device, and still keeps 
time at altitudes which many other clocks 
have not been able to withstand.ò A great 

from the Pacific coast to Fresno. This 
took about an hour and a quarter, com-
pared to six hours by truck, and there was 
no suitable rail service available. The fish 
shop then delivered the fish to their cus-
tomersô houses via motorcycle or auto. 
The fish transported this way were all 
based on pre-orders and the fish market 
considered the business a success. 
 The second example is a doctor in 
Nebraska treating patients throughout a 
200 square-mile territory. He felt that 
traveling by plane saved considerable 
time compared to driving. Given the flat 
terrain of his Nebraska territory he often 
landed off-airport close to his patientôs 
homes. He owned about a dozen planes 
over about the same number of years, 
starting with a Curtis Jenny, evolving to a 
closed-cabin Monocoach at the time of 
the article. 
 The third example from the 
ñAircraft at Workò column involved the 
London subsidiary of the Janesville, Wis-
consin-based Parker Pen Company. The 
London firm carried out what it described 
as a ñvery successful sales promotion 
effortò using a de Havilland Puss Moth 
biplane. The plane flew through 14 Euro-
pean countries, covered 29,500 miles, 
and landed at 68 locations. The name 

Photos courtesy of Kelch Aviation Museum 

sales pitch to use if youôre selling clocks 
to be used in more benign settings such 
as a car or desk. 
 The second component to Aerial 
Sales Serviceôs approach is that aircraft 
use by a manufacturerôs salespeople not 
only can cut down the time needed to 
cover their sales territory but also results 
in significant advertising for the compa-
ny, as arrival by aircraft is something 
potential customers will take notice of. 
The saved time and ñfree publicityò more 
than make up for any initial added ex-
pense of traveling by plane. 
 
1932: Aircraft at Work 
A column titled ñAircraft at Workò was 
published in the February 1932, issue of 
Aviation. This column described three 
examples of airplanes in business. Iôll 
briefly describe the first two. Then Iôll 
talk some more about the third, which has 
both a local connection and is an out-
standing example of the ñSelling by Air-
planeò concept highlighted from the 1922 
ñSelling by Airplaneò article.  
 The first example is a fish market in 
Fresno, California, that used an OX-5 
powered Travel Air (similar to the one in 
the Kelch collection) and Swallow bi-
planes to deliver fresh fish the 120 miles 

Duofold pens being tossed out of the Puss Moth, intended to demonstrate that the penôs 
barrels would not break when dropped from a considerable height.  
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Parker Duofold (a successful fountain 
pen model) was painted in large letters on 
the fuselage, along with large images of 
pens. The article noted that ñthese deco-
rations appeared conspicuously in the 
hundreds of photographs made at the 
various stops.ò It also noted that 
ñGenerous newspaper space was ob-
tained, and the campaign attracted much 
attention.ò  
 
More About Parker 
This 1932 note about the European ad-
vertising campaign sparked my interest in 
the Parker Pen Company, so I poked 
around a bit to see what else I could find. 
The companyôs website, 
parkersheaffer.com, has a fascinating 
discussion of Parkerôs long ties with avia-
tion, including other examples of its use 
of planes to promote products.  
 Iôve included a Saturday Evening 
Post advertisement from 1926 that shows 
Parker pens being dropped from a plane. 
The ad, trumpeting ñNon-Breakable Bar-
rels,ò states that ñthe Parker Duofold Pen 
tossed from an aeroplane at dizzy height 
to test our new material óPermanite,ô and 
landed 3,000 feet below ï unharmed.ò 
This is a great example of Aerial Sales 
Servicesô argument from February 1922 
that aviation can be used to build confi-
dence in products intended for less taxing 
uses.  
 The Duofold Pen was an important 
product for the Janesville-based compa-
ny. The first plane owned by Parker was 
a Fairchild FC-2W2, an enclosed cabin 
monoplane with five seats. It was painted 
in the penôs colors and carried the name 
ñParker Duofoldò in large letters on the 
fuselage and wing. As part of an advertis-
ing campaign, Parker Pen offered air-
plane rides to its dealers and their fami-
lies in all 48 states. An invitation to fly in 
the plane noted that it ñérepresents the 
latest development in commercial avia-
tionéis equipped with every device for 
comfort and safety, and no expense has 
been spared to make it the finest craft of 
its kind in America.ò  
 Over 14,000 people were given 
airplane rides, and for many of them it 
was their first experience in an airplane. 
Again, this is another great example of 
the business benefits of using aircraft 
outlined in the 1922 ñSelling by Air-
planeò article.  
  
 

Author Note: 
I encourage you all to look further into 
the story of Parker Pen and aviation on 
the companyôs website. Photos courtesy 
https://parkersheaffer.com/book-0-
contens/ 

 

An advertisement in the Saturday Evening Post promoting the Duofold Pen. 
 
Above: A ticket invitation to fly in the Parker monoplane Fairchild Duofold. 
 
All photos courtesy of Parker Pen 
https://parkersheaffer.com/book  
 

Golden Age is a regular column from the Kelch Aviation Museum in Brodhead, Wis-
consin, where the Golden Age of Aviation still flies strong! www.kelchmuseum.org. 

http://www.kelchmuseum.org/

